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Chapter 1:
Quest development and
organisation guidelines



QUESTS (also called treasure hunts) are unmarked trails, created to discover local
history, culture and nature, by solving riddles concealed in rhyming clues. Explorers
(quest participants) are rewarded by treasures hidden at the end of each trail -
most frequently stamps / seals confirming that all riddles have been solved, the
route covered. All quests are free-of-charge and available 24/7 – all Explorers need is
a leaflet, or a mobile phone with a downloaded app.
Quests come in different categories, by topic (history, culture, nature, etc.);
mode of travel (walking, cycling, kayaking, etc.); form (leaflet / pdf, mobile
app, virtual); level (basic, intermediate, advanced); and seasonality (seasonal
or year-round).
Quests are usually created by local communities in workshop format. When
developing questing routes, local residents can offer and exchange
knowledge on quest themes and locations. Quests are a valuable tool in
youth education and when working with adults, senior citizens included; they
are also an excellent way of promoting local heritage and developing tourism,
in the local and visitors’ communities alike.
New quest authors should master a variety of skills and logistics-related
knowledge; not only does this produce high-quality quests - it allows the
methodology to be replicated elsewhere, with a focus on assorted topics
important to a given community.
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INTRODUCTION 

What is a quest?

Origin of questing 

The Questing methodology was created by US Americans
Steven Glazer and Delia Clark, also authors of the book
”Questing. A Guide to Creating Community Treasure Hunts”
(2004). The method was developed with children and young
people in mind, to get them interested in local cultural and
natural heritage. Check out the Vital Communities programme
here: https://vitalcommunities.org/quests/. Steven Glazer first
presented the questing methodology in Poland in 2008.



Ever since, a number of Polish NGOs have begun creating their own
quests, and develop questing networks. The tool has been used in
children and youth education, in working with adults (senior citizens
included), developing tourism, and promoting local heritage in local
resident and visitor communities.
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INTRODUCTION 

Origin of questing

Quest characteristics

To tell quests from other treasure and/or
scavenger hunts, be aware that quests:

Rhyme (in no fewer than 20 stanzas).
Contain information regarding their focal
location (its history, culture, nature, famous
people, etc.).
Contain riddles, answers to be found in the
field; once solved, riddles produce the
password required to reach the treasure.
Come with a treasure at the end of the trail
(box containing a seal or stamp, ink and
quest book - hidden in the great outdoors or
left in someone's care: a restaurant or hotel,
for example).
Have Guardians responsible for routinely
checking routes and caring for treasures.
Are ready for print in pdf format (A4
preferred).
Include a map or sketch of the area
(simplified drawings allowed) without
revealing the exact route.



Quests come in different categories, by:

TOPIC (history, culture, nature, climate change etc.)

MODE OF TRAVEL (walking, cycling, kayaking etc.)

AVAILABLE FORM (leaflet / pdf, mobile app, virtual)

LEVEL (basic, intermediate, advanced)

SEASONALITY (seasonal or year-round)
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INTRODUCTION 

Types of quests



Quests benefit participants and their communities in a variety of ways.
Largely educational in value, benefits include personal development, for
quest authors and Explorers alike. Quests are also conducive to local
tourism development. 

Quests - especially ones with a climate education focus - are a unique and
engaging way of promoting learning, awareness and action. Some key
benefits have been listed below:

Active learning and engagement

Participants can learn by doing, a measure with far greater impact than
passive learning methods such as lectures. By engaging in activities held
in natural or community settings, participants can observe how climate
issues manifest locally. Quests are great tools for intergenerational
learning; allowing older participants to share wisdom, they let younger
participants bring fresh perspectives to the table.

Raising awareness

Different locations along quest routes can highlight specific climate issues
typical for the community (e.g. waste management challenges or the
importance of green spaces). They can also point to correlations between
acting locally and globally. What's more, highlighting local environmental
features or challenges fosters a sense of community pride and
responsibility.
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 Educational benefits & personal development

HOW QUEST DEVELOPMENT BENEFITS LOCAL
RESIDENTS AND COMMUNITIES



Building community eco-skills and eco-behaviours

By fostering comprehension of climate-related concepts (grasping or
consolidating notions such as the carbon footprint, renewable energy,
biodiversity conservation), quests can also encourage eco-friendly
behaviours in daily life (e.g. reducing waste, conserving water, and
supporting renewable energy sources) or inspire people to engage in
environmental initiatives.

Physical and mental well-being

Questing is an innovative way of improving physical and mental well-
being through outdoor / creative activities.
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Quests are frequently developed off
the beaten track, in spots that nobody
would normally visit. Questing
locations attract visitors, boosting
tourist traffic. Notably, this is a relatively
inexpensive method of developing
tourism, requiring neither signage nor
other infrastructure.

Tourism development 

HOW QUEST DEVELOPMENT BENEFITS
LOCAL RESIDENTS AND COMMUNITIES



The text should include as many facts as possible. The quest must be
interesting, which involves much more than taking Explorers from one
place to another. As textual length is limited (usually to 35 stanzas), we
suggest you encourage users to read bulletin / information boards, and any
other materials / information available on-site.

An example of an informative stanza:

An Ecological Education Centre operates here today,
Its name? Symbiosis. It’s worth staying a day.
For seniors and youth activities of wide range
on nature, ecosystems and climate change.

Each quest should include three types of content: the story, directions and
puzzles (riddles). This subchapter lists some basic hints on how to develop
high-quality quests. The number of stanzas shouldn’t exceed 35, otherwise
fitting textual content into a A4 leaflet becomes a challenge - A4 leaflets are
practical for at-home printing. The entire text should rhyme; rhymes make
things easier to remember and more fun, with an additional bonus of
preventing copy-pasting of guidebook content, something we absolutely
want to avoid.
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METHODOLOGY OF CREATING QUESTS

Story
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METHODOLOGY OF CREATING QUESTS

Riddles

Riddles should be based on what an Explorer can see on-site. They should
not involve general knowledge, facts learned at school, etc. All riddles must
be solvable on-site only (a quest allowing riddles to be solved from a comfy
armchair at home is not a good quest!). On the other hand, puzzles should
be sufficiently clear to leave Explorers in no doubt as to what we are asking
for.

Directions

When giving directions, we should be as specific
as possible - Explorers may be unfamiliar with the
location. Trying to guide people by using location
names not visible along the trail is useless.

An example of a directive stanza:

Full of impressions, walk back to the cut tree,
then turn right into Działowa 10 street.
Look for intersection with a trail marked in red.
Stop for a while and turn right your head.

An example of riddle-containing stanzas:

At the ticket office, on the side wall
There’s a metal plaque not very small,
Commemorating Józef _ _ _ _ _ _ _ _ _ . His name
is here shrouded in great fame.



This section describes the proper way of delivering a quest-making
workshop, usually with local residents attending. All instructions have been
designed to guarantee a smooth, easy and satisfactory quest development
process in terms of proceedings and  outcomes alike. It is advisable to follow
all steps listed - from choosing the quest theme to engaging in promotional
activities intended to open the quest up to the local community.
Workshop requirements:

A conference room or classroom equipped with many chairs and tables,
allowing work in smaller groups as well. If possible, the workshop
location should be in close proximity to the (planned) quest location. 
Video projector, screen, computer, paper, pens, and a map of the
location (or use Google Maps software). Quest treasure making
materials: large-size erasers, chisels, coloured stamp / seal inks.

Recommended: clipboards for participants.

ORGANISING (PREPARING)
WORKSHOPS
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ORGANISING (PREPARING)
WORKSHOPS
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Step 1: Brainstorm

Use the “brainstorming” method to list all potential quest themes
proposed by workshop participants.

.

Write down all suggested facts, places and stories.

Engage participants in a discussion on what would be the best theme,
and why.

Working as a group, choose the main quest theme (a vote can be held, if
needed).

ESSENTIAL STEPS

Step 2: Map out the route

Mark locations related to the chosen theme on a map (or in Google
Maps).

Try to project your quest route on the map:

Where are you going to start? Why?

Which way will you go to visit all the interesting spots?

Where are you going to finish? Is there a good place for your treasure

on or near the finishing line?

When mapping out the route, remember:

The route shouldn’t be too long (typically 1-3 km).

Consider planning the start and finishing lines close to each other

(not a must, but practical for Explorers). 

You might need to cut some interesting locations, if too far away.



ORGANISING (PREPARING)
WORKSHOPS
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Step 3: Test the route

Test your quest route with the whole group – take the walk you want
others to take. Find out if it’s interesting enough!

Stop at all spots chosen for your quest. Let your people tell stories that
should be included in the quest, so that everybody can share knowledge
and take notes.

Route testing serves a specific purpose: you’re checking its interest
factor. If you see it’s too long, boring, etc., you can always change it!

Step 4: Plan the treasure location

Find a place for the quest treasure. You have two options:

Find an on-site place allowing the treasure to be safely concealed.
Find an on-site venue with someone able to look after the treasure (a
restaurant, a hotel, a library etc.).

Create a final quest password pointing Explorers towards the treasure, or
telling them how to reach it:

If hidden on-site, the password should tell Explorers where to look,
for example: “under a big rock”, “in the birdbox”, etc.

If guarded (by a receptionist, a bartender etc.), Explorers will be
required to give the guardian a password in exchange for the
treasure.

If your treasure box is locked (code- or code padlock-protected), the

code should be part of the final password (numerical riddles have to

be included in textual content).



ORGANISING (PREPARING)
WORKSHOPS
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Step 5: Summarise your preparations 

Recap everything you have done so far:

Your quest theme.

Your quest route (put together a final list of locations and facts to be
mentioned in the quest).

Treasure location.

Treasure password.

Step 6: Group work

Divide workshop participants into groups of 3-6.

Divide the quest route into sections: each group should be assigned to a
specific section (point A to point B).

Split up the treasure password: each group should be given a couple of
letters to “hide” in their riddles.

Explain the activity to all groups. Their job will be to:

Write rhymed clues including directions, the story, and riddles.
Include facts gathered since the first day of the workshop. 
Design riddles that can only be solved on site.
Provide directions, taking into account that Explorers are unfamiliar
with the location.

IMPORTANT: Send groups out into the field, to their
respective quest route sections. Don’t let them stay in the
conference room and design clues based on their memory –
they have to look at actual spots when writing their clues.



ORGANISING (PREPARING)
WORKSHOPS
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Step 7: Extras - drawings, introductions, maps etc.

When all groups reconvene in the conference room, let them work a
little more.
Ask participants to prepare a quest description to be included in the
leaflet (quest theme, how to play, start line, trail length, etc.).
Ask participants to design a quest map (skipping the exact route - with
main locations only) and drawings to be potentially included in the
quest leaflet.
Working as a group, design the quest treasure – a commemorative seal
or stamp:

You will need large-size erasers, chisels and coloured inks;
Begin by asking participants to draw their designs on paper,
Then invite them to carve stamps with chisels;
Give clear carving instructions: a mirror image of the actual stamp
content is needed.
In the meantime, combine all rhymed clues written by individual
groups.



ORGANISING (PREPARING)
WORKSHOPS
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 Step 9: Quest custody and promotion

Talk with participants about promoting the quest in local resident and
visitors’ communities - what can be done and how? How will tasks be
assigned?

Explain the Quest Custodian’s role - the quest must be checked out at
least once every 6 months: the condition of the treasure has to be
inspected, ink changed, etc.

Working as a group, read all the rhyming clues aloud. Make sure
everyone sees and understands what you are referring to (if there’s
enough time, the ideal scenario involves everyone going out to the
quest route, and reading the entire text on site).

If necessary, make corrections or mark sections for correction.

Celebrate the result with the group – you have just created a new quest! 

Step 8: Evaluate your quest / read the quest aloud



ORGANISING (PREPARING)
WORKSHOPS
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Implementation tools

5.1. Quest leaflet sample (pdf)

5.2. Treasure samples (photos)

5.3. Riddle samples (textual content, with corresponding photos)

5.4. Preparatory quest template (pdf)

5.5. Quest leaflet template (pdf)

5.6. Translating quests into other languages (pdf)
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Chapter 2: Guidelines to
developing climate change-

themed quests



Page 1 (Cover, front - leaflet page one)

Quest Title

Example 1: “Cracow - a City of Diversity”
Example 2: "The Green Trail of [City Name]: A Quest across Ecological
Sites”
Example 3: [City Name] for Climate: Discover Places of Change

Organiser / Client Logo (optional)

Quest-related image or drawing - illustration, old map, distinctive
building, etc.

Information icons - consistent in style, small but legible
Form of activity: walking / cycling / public transport.
Trail length - mileage icon [km] (specifying the length of the route to
be covered to complete the quest).
Route type: straight line / loop icon, to indicate whether the start and
finishing lines overlap or not).
Estimated exploring time: clock icon (e.g. 2 hours).
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QUEST LEAFLET STRUCTURE (DL
FORMAT, FOLD-OUT)



Essential information section:

       Theme - subject clearly defined .

Example 1: Walking across the city centre, discover the nooks and
crannies of historic (name of park), brimming over with treasures
from past centuries, especially the Renaissance.

Example 2: Trees in (name of park) in (name of city) tell tales of
nature and their own history, and stories of people who have shared
space with them for centuries.

Ecological examples:

“Embark on a journey across (name of city), discovering locations actively
contributing to environmental protection. Explore sustainable initiatives, eco-
friendly businesses, and places where you can learn how to live a more
environmentally-friendly life.”

“Discover parks, nature reserves, and other places that offer respite from urban
hustle, and inspire a life in harmony with nature. Find out how easy it is to take care
of the environment simply by using local resources.”

“Walk along a trail of ecological sites . Find out how and where to get involved in
local environmental protection activities. Together we can make (name of city)
more eco-friendly!”
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QUEST LEAFLET STRUCTURE (DL
FORMAT, FOLD-OUT)
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"Where it is" - information about the quest location: a couple of
sentences to provide essential information about the city / town /
village, including the name of the region and/or district.

This will help avoid confusion in cases of identical location names, while
promoting remote, lesser-known towns or regions.

Example 1: (name of city) is located in (name of region), on the (name of
river name). It is one of Poland’s leading (economic / cultural) centres.

Example 2: Tarnów is located in Lesser Poland, at the confluence of the
Biała and Rivers. It is an urban county and Tarnów agglomeration
centre.

“How to play" - a description of how to look for the treasure (solve
riddles follow the trail). In our case, the description will read as follows:

Example: This quest is an outdoor scavenger hunt available 24/7. Read
rhyming clues carefully and solve the riddles for the final password to
the treasure - a commemorative stamp.

Start line: an exact specification of where the quest begins.

Example 1: Entrance to (name of park) from (name of street).
      GPS: (co-ordinates)

Example 2: Main entrance to Krakowski Park from Główna Street.
      GPS: (co-ordinates)

Example 3: In front of the west entrance to the Cathedral on Główna
Street.

      GPS: (co-ordinates)

QUEST LEAFLET STRUCTURE (DL
FORMAT, FOLD-OUT)
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QUEST LEAFLET STRUCTURE (DL FORMAT,
FOLD-OUT)

      ATTENTION! (optional, if required)

Information regarding treasure availability, if depending on
(for example) the opening hours of a shop, museum or
another venue.

Sample content: The quest treasure is available on weekdays
from 8:00 a.m. until 4:00 p.m.

Photo: Three different cover examples
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Pages 2, 3, 4

Riddle / clue content

A sequence of riddles leading Explorers to clue locations along the trail in
pre-designed order. All riddles should be connected to the theme and
location, the text including blank spaces for riddle answers / solutions.
Including a map / sketch with landmarks (major buildings, street names)
with the leaflet is always a good idea.

QUEST LEAFLET STRUCTURE (DL FORMAT,
FOLD-OUT)



Page 5 (continued)
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Riddle / clue content

Last page with a sequence of riddles leading Explorers to
clue locations along the trail in pre-designed order. All
riddles should be connected to the theme and location,
the text including blank spaces for riddle answers /
solutions.

QUEST LEAFLET STRUCTURE (DL FORMAT,
FOLD-OUT)
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Page 6 (Cover, back - last page of the leaflet)

1.  Blank answer space - field(s) or box(es) to be filled in by Explorers
(password or numeric code).

2.  Blank commemorative stamp space. 
3.  Information regarding authors, illustrators and translators of the quest.
4.  Contact data – organisation name and address, e-mail address, phone

number.
5.  Contact data for the Quest Guardian.
6.  Link to website / app / QR Code (if applicable)
7.  Logos of partners / funding institutions etc.

QUEST LEAFLET STRUCTURE (DL FORMAT,
FOLD-OUT)
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This section of the document provides a detailed plan for developing a
climate change-themed quest (treasure hunt). It includes guidance on
planning, content, logistics and implementation, making it adaptable to
different locations and audiences.

What are our objectives? Why are we doing this?

Goal 1 - Education: To raise awareness of causes for, effects of, and ways to
tackle climate change.
Goal 2 - Engage the local community: Active participation through local yet
globally meaningful tasks.
Goal 3 - Integration: Bringing different generations together to promote
dialogue and co-operation on the essential issue of climate change. Acting
together makes sense!
Goal 4 - Action: Encourage behavioural change. Starting environmentally
sustainable lifestyles and / or active engagement with local organisations.

Planning the development of a climate-themed quest

Define your objectives:
What key climate change messages do you want to carry across to
participants?
What local environmental challenges or successes do you want to
highlight?

Identify your audience:
Identify the age group, adjusting the difficulty level and themes
accordingly (e.g. children, families, intergenerational groups).

Identify the preferred quest form: walking, cycling or mixed, e.g. with
some sections requiring public transport use.

INTRODUCTION
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Planning the development of a climate-themed quest:

Choose a quest location (area):
Suggested locations:

Parks, forests, other natural areas.
Green urban spaces. 
Local centres with plenty of examples of green activities and
practical solutions to combat climate change.
Cultural or scientific facilities (museums, research centres,
educational facilities , etc.).
Places outside city centres, interesting from the climate change
point of view (organic farms, large recreational areas).

Developing a climate-themed quest step by step:

Plan the start line. This location is important: it should be easy to find,
and encourage people to join the quest.
Choose the preferred quest route format: should the start and finishing
lines overlap (loop quest), or be entirely different (linear quest)? The final
trail location is very important too. It should be a place offering respite as
well as a safe treasure hiding spot.
Number of locations: plan between 5 and 8 stops, depending on the
group members’ age and planned quest duration.
Themes for exploration: quest locations should be climate change-
related. Suggested topics:

Reducing the individual carbon footprint: Advice on how to abate
personal and community emissions.
Renewable energy sources: Teaching about solar, wind and
hydropower.
Waste management: Recycling, composting and reducing single-use
plastics. Upcycling.

INTRODUCTION
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Developing a climate-themed quest step by step:

Forests and biodiversity: The importance of trees and wildlife to
climate stability.
Green spaces: The significance of seemingly unaffected small-sized
green spaces (ecological grasslands / meadows, pocket parks, urban
gardens, community gardens).
Water conservation: Sustainable water use.
Sustainable food system: Local, seasonal and plant-based diets. Local
farmers and producers and their importance to shortening supply
chains.

Sample climate change-related locations (used by project partners):
Outdoor market*
Second-hand shops / food shops / Fair Trade shops*
Public transport stops
Municipal park / nature reserves / landscape Parks
Energy Agency / consulting companies* 
Organic vegan restaurant / centrally-located official building*
Class A energy efficient building with green design 
Urban community gardens / urban agriculture locations
Roundabout with an outer bicycle trail
Renovated old buildings with sustainable solutions
Secure bicycle parking / Outdoor bicycle parking lots
Recycling containers
Recycling centre*
Green wall
Community kitchen*
Underground waste collection containers
Greenery
Bookcrossing shelf / BOOK PARK-ing
Food Bank in Cracow / Community fridge
Public drinking fountains 

INTRODUCTION
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Developing a climate-themed quest step by step:

Forests and biodiversity: The role of trees and wildlife in climate
stabilization.
Green spaces: The role of seemingly unaffected small green spaces
such as ecological grasslands, pocket parks, urban gardens,
community gardens.
Water conservation: How to use water sustainably.
Sustainable food system: Local, seasonal and plant-based diets. Local
farmers and producers and their importance in shortening the supply
chain.

Sample locations related to climate change (used by project partners):
Outdoor market *
Second-hand shops / Food shops / Fair Trade shops*
Public Transport Stops
Municipal Park / Natural parks / Landscape Parks
Energy Agency / consulting companies* 
Organic vegan restaurant / Market Square building*
Class A energy efficient building with green design 
Community Urban Gardens / Urban agriculture places
Roundabout with an outer cycling ring
Old, renovated buildings with sustainable solutions
Secure bicycle parking / Outdoor bicycle parkings
Recycling containers
Recycling centre *
Green wall
Community kitchen*
Underground waste collection containers
Greenery
Bookcrossing shelf / BOOK PARK-ing
Food Bank in Krakow / Community fridge
Public drinking fountains

 
* potential difficulties: opening hours / change of location

INTRODUCTION
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Location type Theme Challenge / Task

Recycling bin Waste Management
Ask participants to count recycling bins
in the area. Explain their importance to
in reducing landfill waste.

Large tree / Natural
monument

Forest Conservation
Write a riddle about trees. Explain their
benefits to the environment.

Water fountain Water Conservation
Showcase ways of saving water at home
and/or in urban space.

Stop 4: Solar panels Renewable Energy
Ask participants to spot a renewable
energy source nearby. Explain how it
helps reduce CO₂.

Gardens or markets
Sustainable Food
Systems

Ask participants to identify locally
grown fruit or vegetables. Explain why
buying locally matters.

Nature reserve /
Greenery / Landscape
park

Biodiversity/ 
- nature preservation

Explain the significance of preserving
biodiversity, and how low biodiversity
impacts nature and our health.

Recycling facility Zero waste
Ask participants to locate a certain type
of waste container. Explain how
recycling helps combat climate change.

EXAMPLES OF USING DIFFERENT LOCATIONS TYPES IN CLIMATE CHANGE-
RELATED EDUCATION:
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Location type Theme Challenge / Task

Bicycle parking lot /
Bicycle trail / Public
bicycle servicing point
(with tools etc.)

Eco transport

Encourage participants to reflect on how
often they use private cars to drive
somewhere they could have gone by bike /
bus / tram / underground. Explain ways in
which green transport combats climate
change.

Green wall CO2 reduction
Explain how green areas reduce urban area
temperatures, helping combat climate
change.

Electric car charging
station

Green energy
Explain how green energy combats climate
change and why using fossil energy is not
sustainable.

Urban farm / Urban
garden / Urban
agriculture

Sustainable lifestyle

Ask participants to identify / read about
certain plant species. Explain why urban
farms / gardens are part of a sustainable
lifestyle.

Clothes sharing centre /
second hand shop /
public bookshelf

Sustainable lifestyle
Explain how buying new clothes / products
affects the environment. Ask participants to
reflect on their lifestyles.

Renovated building /
Class A energy efficient
building

Energy conservation

Present a handful of facts about the building,
and technologies used in its construction. Ask
participants to identify details (colour, shape,
inscriptions etc.). Explain how those
technologies help combat climate change.

EXAMPLES OF USING DIFFERENT LOCATIONS TYPES IN CLIMATE CHANGE-
RELATED EDUCATION:
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Define the final location (where the treasure is hidden).
The last point on the route should be a reward for reasons other than the
treasure itself. Choose a place where you can sit down and relax while
learning about climate change or ecology: e.g. a museum, ecological
education centre, square with information panels, eco-shop, café, etc.

Extras: Co-operating with climate change-focused institutions and
experts

Consider co-operating with municipal bodies responsible for landscape
management, urban greenery, waste management, environmental
campaigns and climate change activities.
To reach wider audiences, it is also worth your while to begin collaborating
with apublic body responsible for promoting the city / region. Quest-related
information will be distributed automatically, attracting more participants
and generating greater social impact. 
Developing relationships with NGOs with a daily environmental and climate
change focus can be very helpful too.

Designing the treasure
The simplest treasure form is a plastic box containing a seal or stamp, ink
and a short list of instructions.
Consider adding a small notepad and pencil, letting people leave you a note
when they find the treasure. The notepad will become a Guest Book as well
as a source of feedback.
You can opt for a larger metal / wooden box, and decorate it to match the
quest theme. You can also add more information on climate change / eco-
friendly lifestyles, attach QR codes to interesting websites, or leave token
surprise gifts for successful Explorers. The stamp can be carved manually in
a large-size eraser. Alternately, you can come up with a graphic design and
order it from a specialised manufacturer. 
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Examples of seals / stamps:
Automatic self-inking stamps;
Stamps with ink containers;
Manual seals (wooden handle, separate ink container).

Designing the seal to include something - a symbol or object associated
with the quest theme or location is always a good idea.

Designing and printing quest leaflets
Graphic design: use drawings / photos to make the image attractive;
different shades of green are a perfect fit for the quest’s eco-friendly
theme.
Materials: use offset paper (preferably recycled) to print your leaflets.
Format: A4 allows at-home printing from a pdf file.
In case of colourful design backgrounds, you can prepare an
alternative background-free background for anyone printing their
leaflet at home (to reduce ink use).
Add QR codes linking to additional eco information or websites.
Optional: add information on why the leaflet is environmentally
friendly.

Launching your quest in ecological style! 
It’s a good idea to combine quest opening with an eco-event in your
city / town / village. Examples include:
Public climate-centred picnic events
Earth Day
Eco-festival
Climate Sports Day
Eco-Activities: under the open sky
Green Campaigns Day
Climate Knowledge marathon
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Chapter 3: Examples of
climate change-themed
quests included in the
AgeinGreen Project 
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AGEINGREEN QUEST - SLOVENIA
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AGEINGREEN QUEST - CYPRUS
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AGEINGREEN QUEST - FRANCE
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AGEINGREEN QUEST - POLAND
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AGEINGREEN QUEST - SPAIN
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